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Master of Commerce

Master of Commerce is a unique two-year programme focused on the finance area. The
Programme offers individuals (even from non-finance backgrounds) an inimitable
opportunity to gain comprehensive knowledge and ensuing depth in the field of finance. With
the paradigm shift of Industry 4.0, all verticals of Industry are going through change. Big data,
blockchain, and knock on the door by the digital currency, new-age skill sets are required by
the aspirants in finance. Financial Markets have been metamorphosing from simplistic
businesses of fundraising and trading to acquire a global, real-time, and sophisticated nature
with technology, product innovation, and changes in the global environment. 

Emergence of Social media and Fintech have added a new perspective. In this context,
M.Com is a uniquely designed program to shape ‘Future Financial Leaders. The program goes
beyond teaching financial theories by tapping into the existing pool of knowledge of the
finance professionals and industry experts who create synergies among various disciplines
related to finance. This program aims at bringing together finance experts from various
disciplines to create an unparalleled learning environment
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Master of Commerce (M.Com)

NOTE: Student can choose One Major cluster (To study Three Subject, each of 4 Credits in Sem III &
IV) and One Minor (To study two subjects, each of 4 Credits in Sem III & IV). The Research

Dissertations will be defended before the constituted Board. The Dissertations are to be submitted
in partial fulfilment of the Master’s Degree requirement. 



*The syllabus and papers are subjected to upgrade based on the recommendations of Board of

Studies and Academic Council from time to time.



Semester - 3 
(Specializations & Clusters)

Semester - 4
(Specializations & Clusters)

FAIB                                                                
1. Machine Learning & Finance                  
2. AI in Finance                                             
3. Block chain & Crypto currency

FAIB                                                                
1. Multi Asset Financial Portfolio
Analysis.                                                        
2. Credit Risk Modelling                            
3. Financial Modelling & Structuring

AACT                                                               
1. Corporate Tax Planning &
Management.                                                 
2. Management Accounting & Decision
Making                                                           
3. Financial Accounting & Auditing
Standards

AACT         
1. Forensic Accounting & Auditing  
2. IB & Finance  
3. Financial Planning & Wealth
Management

BA&M
1. Digital Marketing & M - Commerce      
2. Supply Chain Management &
Analytics  3. Integrated Marketing
Communication

BA&M 
1. Business Analytics & Consumer
Behavior. 
2. Sales & Distribution Management 
3. International Marketing 

SE&I
1. Principles of Innovation & Ent.
Management.                                                 
2 . Entrepreneurial Finance Concept &
Management.                                                 
3 . Business Innovation, Ent. &
Strategies

SE&I 
1. Business Ideation & Plan Dev.
2. Contemporary Issues in Startups &
Innovations.
3. Entrepreneurship & Family
Business

Master of Commerce (M.Com)

NOTE: Student can choose One Major cluster (To study Three Subject, each of 4 Credits in Sem III &
IV) and One Minor (To study two subjects, each of 4 Credits in Sem III & IV). The Research

Dissertations will be defended before the constituted Board. The Dissertations are to be submitted in
partial fulfilment of the Master’s Degree requirement. 



*The syllabus and papers are subjected to upgrade based on the recommendations of Board of Studies

and Academic Council from time to time.


